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Dear campaign supporter,

RNIB Campaign Update is sent out three times a year to RNIB's campaign supporters' network. If you would like to subscribe to receive this free update, please call RNIB's campaigns hotline on 020 7391 2123 or email campaign@rnib.org.uk. You can also find out more about RNIB campaigns and how you can get involved by visiting rnib.org.uk/campaign.

In September, we asked RNIB campaign supporters if they would like to change the title of 'Campaign Update'. We had some good suggestions, but the majority of readers told us that they wanted the title of the update to stay the same! 

This edition of "RNIB Campaign Update" reports on how you were central to the success of the DLA campaign; it reveals RNIB's new strategy and what it means for our campaigning activity; and it tells you how you can become involved and help develop campaigns. You will also find an update on action taking place locally, at a 'grassroots' level, led by our regional campaigns officers and volunteer campaigners.
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Campaign success

DLA campaign victory!

We did it! Together we have won the Disability Living Allowance campaign to extend eligibility to the higher rate mobility component for people with severe visual impairment.

On 17 March, at the Report Stage of the Welfare Reform Bill, Jonathan Shaw MP, Minister for Disabled People, announced that the Government will make the changes for which we have been campaigning for two and a half years.

This is a massive success for an RNIB-led campaign and you were central to it. We couldn't have done it without the thousands of campaign supporters who contacted their MP and attended the lobbies of Parliament. Thank you! The extension of eligibility to the higher rate mobility component will make a difference to the lives of thousands of blind people and is an outstanding campaign achievement. We also want to acknowledge the contribution of NALSVI, Guide Dogs, the NFB, the NLBD, and Action for Blind People. It was truly a cross-sector achievement.

Every MP that spoke at the Report Stage on 17 March supported the campaign and talked about how effective it had been. Each one spoke of the difference your letters, emails, phone calls and visits had made to their understanding of and support for this issue. MPs looked back at how many people attended the lobbies of Parliament, how many of them and their colleagues had signed up to the DLA Early Day Motions and they shared constituents' experiences of sight loss. 

From 1 April 2011, people with severe sight loss will be able to claim the higher rate mobility component of Disability Living Allowance.

It is estimated that 26,000 people out of the 58,000 who currently receive the lower rate will be eligible and they will get an extra £29 per week. This represents a major achievement in the current tough economic climate. Thank you and congratulations to all campaign supporters who worked to achieve this momentous victory. 

If you have any queries please contact the Campaigns Team on 020 7391 2123 or email campaigns@rnib.org.uk.

Campaign news

Launch of RNIB's new strategy: Ending the isolation

RNIB's new strategy was launched on 1 April 2009 and it puts campaigning for change at the forefront. It sets our sights on the big changes that blind and partially sighted people say they want RNIB and Action for Blind People to achieve. You can be a part of helping to achieve that too.

The theme is "Ending the isolation". Sometimes people feel unable to take part in activities, or they do not have access to a decent education or employment opportunities. Sometimes they don't feel able to get around safely, and sometimes, especially when people are losing their sight, they feel they have nowhere to turn for help and support. This strategy sets us on the road to ending this.

We will continue to campaign on some of the big issues, like better rehabilitation services, improved employment opportunities, more information in accessible formats, and better access to cultural activities like audio description for TV, to name but a few. Campaign Update and the RNIB website will keep you up-to-date on how you can get involved. 

The new strategy also lays out new areas which blind and partially sighted people say they really want to campaign on, like transport and making journeys more easily, shopping, and accessible systems for managing money. These are great areas for campaigners to get involved in. This Campaign Update includes some examples of work already happening locally on these issues. For more information: go to the regional and local campaign update in section 4. There is a lot more to do. If you know of an issue in your area which you would like to campaign on, get in touch with us through the campaigns hotline on 020 7391 2123.

Guide Dogs "Say no to shared streets" campaign

For blind and partially sighted people, finding our way around town centres safely and confidently depends on ‘cues’ that let us know where we are – like kerbs, audible pedestrian crossings and tactile paving. If these cues are removed, it is easy to become disorientated, and find ourselves in potentially perilous situations. 

Guide Dogs is concerned that this is happening across the UK, as a popular new street design concept called ‘Shared Space’ is being rolled out without proper consideration for all users’ needs. 

Guide Dogs is campaigning to raise awareness of the potential problems that shared surfaces pose. They want to ensure that local authorities consult blind and partially sighted and other disabled people when planning and redeveloping town centres. They have developed a "campaign in a box" which contains all the tools and information a local campaigner needs to campaign on this issue where they live. The materials can be downloaded from guidedogs.org.uk/sharedstreets or contact Guide Dogs by telephone on 0118 983 5555.

European elections: your vote counts!

4 June is your chance to elect your representatives at the European Parliament for the next five years. Make sure you don't miss this opportunity to make your voice heard! 

Most people are unaware that their Member of European Parliament (MEP) plays a key role in shaping their future rights. 

Did you know that UK law often derives from EU law? Here are just two examples of EU legislation being implemented in the UK in the last five years: 

· new pharmaceutical products must carry braille labelling;

· assistance has to be provided to air travellers who are disabled or have reduced mobility.

There is more still to come. For example, your MEPs are currently involved in shaping a new anti-discrimination directive, which could make it unlawful to discriminate against disabled people in areas such as banking and insurance, or by making products which blind people cannot use. RNIB is campaigning hard to make sure that EU legislation takes into account the needs of blind and partially sighted people. 

Now is a great time to find out how your MEP plans to help blind and partially people over the next five years. For more information, you can contact the Campaigns team on 020 7391 2123 or email at campaigns@rnib.org.uk.
Access to health information

The latest research commissioned by RNIB shows 81 per cent of blind and partially sighted people cannot read the safety notices on the medicines they are prescribed. A staggering 95 per cent say they want to read their own health information but never get it.

To challenge this scandalous situation, RNIB is about to launch a new access to health information campaign. We are very keen to hear from anyone who has a story to tell or who knows people they can influence.
Have you asked your doctor for accessible information and not received it?

Do you receive hospital appointment letters in ordinary print that you cannot read?

What about your test results or medicine instructions? Are you given them in an accessible format?

If you have a story to tell, either good or bad, we're keen to hear from you.

Perhaps you are a member of a local society or sit on an NHS consultation committee or patient involvement group.  If so we'd love to hear from you too.

To take action now, please call Hugh Huddy on 020 7391 2123 or email campaigns@rnib.org.uk.

Inaccessible websites

Campaign supporters who use the internet may be aware that in August last year a settlement was achieved in a website accessibility case involving the Target Corporation, a large retailer in the United States. The case was taken by the National Federation of the Blind (NFB) and NFB California on behalf of their members and alleged that target.com was inaccessible to screen readers. 

The terms of the settlement were wide-ranging and included a commitment from Target to make its website fully accessible by February 2009; with the NFB to monitor the accessibility of the site and provide training to web staff. There was also $6million in an interest bearing account to be paid out to blind Californians who had had difficulty accessing the site (each receiving $3,500).

Take action! The campaigns team wants to hear about your experiences of website accessibility and, in particular, which websites you think discriminate against blind and partially sighted people in terms of poor accessibility. Please email your views to the campaigns team at campaign@rnib.org.uk.

Audio description – the penny drops!

On 23 February, over 70 MPs attended a reception at the House of Commons to raise awareness of audio description (AD) and increase the minimum level of AD on television to 20 per cent. MPs entered a living room set-up to watch a fast-paced clip of Dr Who with 'Aunt Megan', who was registered blind. Aunt Megan asked each MP to describe exactly what action was taking place on the screen. The same MPs were then invited to experience for themselves the difference audio description made to their enjoyment of watching the clip. Several MPs described the moment 'the penny dropped' for them, giving them a much better understanding of the huge improvement AD can make. 

The reception was hosted by Alun Michael MP and attended by Rt Hon Andy Burnham MP, the Secretary of State for Culture, Media and Sport. Mr Burnham made clear his determination to see progress in this area before the end of the year. He also spoke about voluntary increases in AD, although RNIB is aware that many broadcasters are opposed to this. 

In January's Campaign Update, we reported that we achieved a significant increase in awareness of audio description in response to a call by OfCOM (the media regulator). Now OfCOM say they want to wait until they complete their 2009 Access Services Review before they make a recommendation. The Review will be held over the summer and OfCOM intends to consult widely to "assess the costs to broadcasters and the benefits to users of an increase in the audio description quota". It is therefore important that blind and partially sighted people respond to this review to influence OfCOM's recommendations. 

The Review has not been opened yet, but we will contact you with news of how you can influence it when it is announced.

Contribute to new RNIB Campaigns

Out of sight – out of mind?

We know the support and advice people receive when they begin to lose their sight is extremely patchy, and often very poor. For instance:

· Seven out of ten newly diagnosed blind and partially sighted people tell us that when they were at the eye clinic they wanted to talk to someone about their concerns and fears, but only two in ten were offered this opportunity.

· On registering as blind or partially sighted, people should receive a visit from a social worker to assess their needs. Yet one in five people receive no such assessment. Each year that is in excess of 6,000 individuals who are not receiving an assessment of their needs.

RNIB believes this lack of support at time of sight loss is an injustice, leading all too often to social isolation. 

This September, we will be launching a new campaign to tackle the isolation that individuals experience in the weeks and months following the onset of sight loss. That means ensuring the NHS provides blind and partially sighted people with access to emotional support. It also means ensuring eye clinics are friendlier places, so that information and advice is routinely provided and registration is discussed whenever it is an option.

We want to consult supporters at this critical stage in the campaign's development. We would like to prioritise what we call on the NHS and local councils to do so we can make a real difference to individuals losing their sight.

To share your views on priorities for the campaign, please get in touch by phoning 020 7391 2123 or emailing campaign@rnib.org.uk.

Regional and local campaigns update

RNIB holds first ever Campaigners' Convention

"I would like to give you and your team a big thank you for the excellent weekend of exchanging ideas and drawing inspiration... I look forward to receiving workshop notes when I would like to recast my response to my work-plan to make our local campaigns more effective."

RNIB volunteer campaigner

RNIB's first ever Campaigners' Convention was held in Birmingham on 28 and 29 March 2009. The event brought together over 60 blind and partially sighted campaigners (and 17 guide dogs!) from across England for a weekend of networking and developing campaign skills. 

The majority of delegates were part of the new network of volunteer Campaign Co-ordinators. The volunteers have been working closely with RNIB Regional Campaigns Officers, based in the English regions, to develop campaign activity on various issues that affect the day-to-day lives of people with sight problems. 

Everyone learnt about the "Five golden rules" of campaigning, as well as choosing from workshops on RNIB's campaigns, working with your MP and local authority, engaging with the media, and developing campaign strategies. All this was followed by a dinner, quiz and late night networking session. A great time was had by all. The event had a fantastic and positive energy and was a great kick-start for our local campaigning work. 

Birmingham

Local councillor supports campaign bid

A local councillor in Birmingham has lent their support to a campaign to improve the safety of the zebra crossing near Action for Blind People's office in John Bright Street.

The crossing, which forms a busy link between New Street train station and the Action office, has for some time been branded "hazardous" and "unsafe" by blind and partially sighted people, who need to use it on a daily basis. Concerns include cars failing to stop and even continuing whilst individuals are still on the crossing.

A boost to the campaign came recently in the form of an extremely supportive Birmingham city councillor who met with RNIB's Regional Campaigns Officer and other staff to hear their experiences of near-misses at the dangerous crossing. 

The outcome of this meeting was positive: the councillor helped to create a petition to ask the council to implement traffic calming measures, including raising the crossing and adding an island. The petition has since been signed by over 200 people and presented at the latest full council meeting by the councillor in question.

We will continue to campaign until we have achieved a safer crossing near the West Midlands office. We intend to use this experience to support individuals across England to tackle their own campaigns on similar issues. 

Nottingham

Improving the shopping experience for people with sight loss 

Blind and partially sighted people in Nottingham have been working with RNIB and Action for Blind People to improve their shopping experience. A consultation by staff, with a group of local blind and partially sighted people, at the Boots store in the city's Victoria Shopping Centre has led the store to look at ways of making it more accessible for people with sight loss. 

Following a store refurbishment and staff sight loss awareness training, this branch of Boots is inviting blind and partially sighted people for exclusive personal tours of the newly-refurbished store; for consultations on products, including make-up; as well as the chance to feedback ideas to improve the shopping experience for people with sight loss. This scheme will last for a week and the feedback from those involved will help the store to develop a new service specifically targeted at people with sight loss. 

Boots' enthusiasm to improve their service has led RNIB to contact the management at the Victoria Centre and plans are in place to offer sight loss awareness training to other retailers and Victoria Centre staff. For more information on this project, please telephone 01509 632 400.

Bristol

Speaking up for safe and sustainable travel

Bristol has recently been awarded funding to become England's first cycle city. The city intends to double its cycling capacity over the next three years, with a series of innovations. This is extremely exciting for the city and RNIB campaign volunteers are working with the cycle city team, local councillors and other groups to ensure that blind, deafblind and partially sighted people are consulted. This will lead to the adoption of safer cycling practice and innovations.

RNIB's volunteer campaigner is also working with others in Bristol to get audio and visual announcements on main bus routes.
Gloucestershire

Local partnership to tackle problem potholes

In Gloucester, RNIB's volunteer campaigner is developing a campaign plan to work with local groups to address the problem of dangerous potholes. The existing problem has been made much worse by heavy flooding in the area, which has left pavements damaged and in disarray, with large gaps and uneven surfaces. This has resulted in canes being snapped and pavements have become a dangerous fall and trip hazard. 

If you would like to contact your RNIB Regional Campaigns Officer about these or other issues, call RNIB hotline on 020 7391 2123 or email campaign@rnib.org.uk and we will put you in contact with campaign staff in your region.

Join RNIB
Join our community of RNIB members and make a difference to your life and to the lives of other people with sight loss. Receive regular information through Vision magazine, get involved by attending member events, chat to others through the online forum or participate in telephone book clubs. Call RNIB Membership on 0303 1234 555, email membership@rnib.org.uk or visit rnib.org.uk/membership to join or to find out more.
RNIB, 105 Judd Street, London WC1H 9NE

© RNIB 2009

Registered charity number 226227
[image: image1.jpg]m supporting blind and
artially sighted people
d i a Reg charity no. 226227



Logo – RNIB supporting blind and partially sighted people

Registered charity number 226227

[image: image2.jpg]rnib.org.uk



rnib.org.uk


