RNIB Website Audit Quotation Request 

Thank you for your interest in RNIB Access Consultancy Services. 

This questionnaire is used to scope the size and complexity of your website(s) so we can provide you with a time and cost estimate for your audit. Where appropriate we will quote a cost per hour and cap it at a fixed number of hours. Any omissions or errors may lead to additional costs or delays at a later stage. 

Please answer all questions in as much detail as possible. When completing the form, please refer to the See it Right logo policy, which we have supplied as an appendix at the end of the document. 

Once completed please send the questionnaire to us at webaccess@rnib.org.uk. We will endeavor to provide you a quotation within 5 working days of receipt. 

On occasion, it is useful and time effective for both parties to meet to discuss large and/or complex sites in more detail at this scoping stage. If this is the case, we will contact you shortly to arrange a meeting, for which no charge will be made.

Site name: 
Site URL: 
Contact person: 
Contact email: 

Contact number: 
Invoice address: 
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1
General 


1.1
Is the site a public website, an Intranet or an Extranet?

1.2
What type of audit would you like to book?

Please refer to Appendix A for information about the See it Right audit and Appendix B for the See it Right: UseAbility audit. If you would like to book a See it Right: UseAbility audit please also fill out section two of this questionnaire.

Please indicate your choice of audit by deleting the others as appropriate.

If you would prefer us to audit your site solely against level single-A, double-A or triple-A of the Web Accessibility Initiative Web Content Accessibility Guidelines version 1 or 2 (WAI WCAG1.0 or WCAG2.0), please note that these are not eligible for the See it Right or Surf Right logo.

· See it Right

· See it Right: UseAbility

· See it Right and WAI WCAG1.0 Double-A
· SurfRight and WAI WCAG2.0 Double-A

· See it Right and WAI WCAG1.0 Double-A: UseAbility

· SurfRight and WAI WCAG2.0 Double-A: UseAbility

· WAI WCAG1.0 Single-A (not eligible for the logo)
· WAI WCAG1.0 Double-A (not eligible for the logo)
· WAI WCAG1.0 Triple-A (not eligible for the logo) 

· WAI WCAG2.0 Single-A (not eligible for the logo)
· WAI WCAG2.0 Double-A (not eligible for the logo)
· WAI WCAG2.0 Triple-A (not eligible for the logo) 

1.3
Approximately how many pages are in this website?

Please delete as appropriate

· up to 10

· 11 - 30

· 31- 50

· Over 50

1.4
Is the content of the website static, content managed or database driven?

1.5
Is the website live or is it under construction? If it is under construction, when will it go live?

Please note: that if it is under construction we can either audit it post launch or work with you while the site is being built.

1.6
When would you like the audit to take place? 

This will help us, where possible, to schedule the work to fit into your timescales.

1.7
How many people do you have working on your website(s)?

1.8
Why have you chosen to have an audit on your site?

2
See it Right: UseAbility 

NB: Please only complete section two if you have elected to have a See it Right UseAbility audit.

Please only fill in the following questions if you are having a See it Right with UseAbility audit. These questions will help us put together user tasks for our testers.

2.1
What is the nature of your site?

Please delete as applicable:
· Almost entirely informational/brochureware

· Contains a significant amount of functionality - transactional/ecommerce
· Almost entirely transactional/ecommerce
2.2
Who are your user groups? Do you have any demographic information about your visitors?

2.3
Please briefly summarise the main reasons why visitors come to your site.

2.4
Please list the most popular areas of your site.

2.5
Please list any areas/functions of your site which are essential for all visitors of your site to use (i.e. search facility, shopping basket, check out etc).

2.6
Please list any areas that have attracted any significant negative user feedback.

2.7
Please list any areas you know have accessibility issues.

2.8
Do you have an accessibility information section? If so please list the URL.

3
Microsites and third party areas


NB: Please complete from this point onwards for all audits.

3.1
Is there a text-only version of the website?

3.2
Are there any other language versions of the website, e.g. Welsh?

3.3
Are there any microsites contained within the URL to be audited? 

Where possible please provide details of any sub-domains, pop up applications, online demonstrations, games, differently branded sections, message boards, chat forums, blogs etc.

If the section contains more than 30 pages, please complete an additional copy of this questionnaire for that section, as it may be considered as a separate audit. 

Please provide us with both the direct URL and the URL of the page it can be accessed from.

	Area name
	URL
	Access URL

	
	
	

	
	
	

	
	
	

	
	
	


3.4
Are there any microsites to be added in the future, if so when?

3.5
Are any parts of the website controlled and maintained by a third party? 

Please provide us with both the direct URL and the URL of the page it can be accessed from.

	Area name
	URL
	Access URL

	
	
	

	
	
	

	
	
	

	
	
	


4
Secure and transactional areas


4.1
Does the site include any areas which provide users with access to secure data or transactions? 

Secured areas can include banking and online shopping.

Please provide us with both the direct URL and the URL of the page it can be accessed from.

If the section contains more than 30 pages, please complete an additional copy of this questionnaire for that section, as it may be considered as a separate audit. 

Please provide us with both the direct URL and the URL of the page it can be accessed from.

	Area name
	URL
	Access URL

	
	
	

	
	
	

	
	
	

	
	
	


4.2
Are there any passwords or user names required to access the website or any specific areas of the site? 

Please provide us with dummy accounts to enable us to access these areas. These are required in order for us to provide a quote as well as being used during the audit. 

Username:

Password:

Access URL:

Section name:
5
Multimedia and additional file formats

4.1
Does the site contain Flash used to deliver content or functionality such as games, online demonstrations or forms etc.

Please provide us with both the direct URL and the URL of the page it can be accessed from.
	Area name
	URL
	Access URL

	
	
	

	
	
	

	
	
	

	
	
	


5.2
Does the site contain other additional file formats or downloadable content such as PDF, Word or Text?

If yes please also supply access URL's.

5.3 
Does the site contain audio or video?

Please provide the area name, URL and access URL.

	Area name
	URL
	Access URL

	
	
	

	
	
	

	
	
	

	
	
	


6.
Site functionality

6.1
Is any of the functionality in the site provided through the use of scripts? If so please give details.

If possible please provide details of key JavaScript functionality such as URL and a brief description (i.e. navigation, pop up links, forms etc).

6.2
Are there any time out features or automatic page refreshes?
This could include dynamically updating financial information or timeouts.

	Area name
	URL
	Access URL

	
	
	

	
	
	

	
	
	

	
	
	


[End of Quotation Request]
Appendix A: RNIB See it Right Accessible Website logo - clarification of policy

1.  "Access", "Easy Access" and "Text only" versions of graphical websites.

Alternative "access", "easy access" or "text only" versions of websites will no longer be issued with the SiR logo independently of the main version of a site.  They may be included as part of the overall accessibility provision on a site, and may be used as a means of providing access to content which would otherwise be difficult to make accessible, but will no longer be eligible to receive the See it Right logo independently of the primary version of the site.

Over the past two years, we have trialed extending the See it Right logo to just the "access" versions of some websites, with the intent of making that the first step towards making the whole site accessible.  In general, however, the award of the logo to such "access" versions has resulted in nothing further being done to address accessibility issues in the graphic version of the site, and has encouraged others to follow a similar path, something we do not want to do.  In particular, we have agreed in the past to issue the logo to "access" versions of sites which, at the time of the award, have not yet incorporated all of the content or functionality of the graphic version of the site.  Again, this has been on the basis that all further such content would be added in a phased approach, but again, this has tended not to happen.  We advocate the adoption of accessible design policies which focus on making websites as inclusively accessible as possible, and have found that the approach of accepting "access" versions of sites for consideration for the See it Right logo independently of the graphic versions of the same sites has tended to decrease any momentum towards the adoption of such a policy.  As a result, we have decided that, while we will be happy to audit such "access" channels in order to advise on their accessibility, we cannot consider them for the See it Right logo except as part of the whole package which includes all versions of the same site.

2.
Sub-sites and micro-sites, "brochureware" & transactional areas

In general, sub-sites and micro-sites will not be issued with the See it Right logo independently of the main site within which they sit and belong.

While it may be necessary, for logistic and resource reasons, to tackle the improvements necessary to obtain the See it Right logo section by section throughout a site, the logo is intended to apply to the whole site, and not just to one or other part of a site.  Users who arrive at a site and find that it displays the See it Right logo are entitled to expect that the level of accessibility indicated by the presence of the logo will extend throughout the whole site.  In particular, it should be clear that this applies to banking and financial services websites which commonly consist of a static "brochureware" section and a dynamic transactional section - both parts of the site must achieve the required standard of accessibility in order for the site to qualify for the See it Right logo.

3.  Third party controlled areas of websites

It is the responsibility of those in charge of a website to ensure that any third party services or functionality (e.g. advertising, ticket sales, search engines, etc) which they place within their site achieve the same standard of accessibility as the rest of the site.  We recommend that site owners/managers ensure that the accessibility requirement should be written into any contract entered into with such third party services.  All areas of a site, including any areas controlled by such a third party, will be assessed as part of our See it Right audits, and will be required to achieve the same standards of accessibility as the rest of the site in order for the site to be eligible to display the See it Right logo.

Appendix B: The ‘See it Right: UseAbility’ Logo

In November 2005 the RNIB and AbilityNet jointly launched a new version of the See It Right logo.

The new logo ‘See it Right: UseAbility’ enhances the usual See it Right audit process with a disabled user testing component.  

In many cases a number of issues arise from user testing that would otherwise go undetected by a code audit alone.  Addressing these issues can further increase both the accessibility and usability of your site. 

As part of the ‘See it Right: UseAbility’ accreditation process AbilityNet will undertake wide-ranging disabled user testing on your website in parallel with the RNIB’s audit process. You will receive the two reports at the same time and requirements outlined in both reports will have to be satisfied before the logo can be issued. 

The choice of tasks to be undertaken by the testers will be made by you – although AbilityNet can assist if required.  The duration of testing will depend upon the size of your site.

People with the following impairments will undertake the testing: 

· severe vision impaired user - screen reader (Jaws)

· Medium vision impaired user - magnification software (Zoomtext) 

· Mild vision impaired user - large text in browser with high contrast Windows' colour preferences 

· Severe motor difficulties user - voice recognition (Dragon Naturally Speaking)*
· Medium motor difficulties/ULD user - keyboard alone user with no access to a mouse

· Mild motor difficulties user - fine mouse control difficulties (clickable areas and their proximity etc)*
· Medium Dyslexic user - no special access methodologies

· Learning/cognitive disabled user - no special access methodologies

*Omitted when testing sites under 30 pages.

If you would like to be awarded with this logo let us know and it can be arranged for AbilityNet to undertake the extra disabled user testing component.
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