Talking Images Guide summary

The aim of this summary is to give key messages from the Talking Images publications alongside references to where you can find more information on each subject in the publications. The references in brackets tell you where you can find more information in the Talking Images Guide. For more information, download the Talking Images publications.

Reasons for improving your service

Services should be developed for blind and partially sighted people:

· to improve access for the two million people with sight problems (page 11)

· to ensure services are accessible as defined in the DDA (page 13)

· to meet the need identified in recent social inclusion agendas (page 14).

Planning for inclusion

In order to plan for inclusion:

· adopt an access policy that states how you will meet the needs of people with sight problems (page 17)

· monitor implementation through an action plan (page 19)

· consult widely with visitors and non-visitors (page 21)

· build evaluation into services and projects at the outset (page 22).

Improving access: information

Ensure that all information you produce is accessible to people with sight problems by:

· adopting an accessible information policy (page 25)

· producing information in a range of accessible formats (page 26)

· ensuring that your website is accessible (page 29).

Improving access: descriptions, tours, opportunities to touch and events

Access to collections can be improved by a number of approaches that might be relevant to your organisation.  Consider:

· descriptive events or tours (page 31)

· touching objects or features (page 32)

· producing representations of objects or images in tactile formats (page 34)

· multi-sensory exhibits (page 37)

· providing access to collections online (page 38)

· developing participatory sessions (page 38).

Improving access: audio guides

If your venue is developing an audio guide, consider how the guide can be made accessible to people with sight problems by:

· including blind and partially sighted people in the development process (page 43)

· choosing technology that is accessible (page 44 and Talking Images Research page 34-36)

· including a high level of description that brings buildings and collections to life (page 47)

· including orientation information and wayfinding clues to help people navigate the space and describing the spaces visitors are in (page 53)

· linking the audio guide to the venue and to your other services (page 55)

· planning how the guides will be maintained and updated at the start of the project (page 55).

The Talking Images partners have developed a paper giving guidance for commissioning an accessible audio guide.

Promoting services

In order to promote services and events:

· consider why people do or don’t attend your venue and develop a creative marketing plan (page 59)

· develop links with local contacts (page 60)

· use local radio and talking newspaper services and also specialist national publications (page 60)

· ensure services are promoted to visitors at your venue (page 61)

· consider developing an access guide (page 62).

Welcoming visitors with sight problems

Ensure that people with sight problems receive the best welcome possible at your venue by:

· developing a programme of visual awareness training for all staff (page 69)

· ensuring that your premises are welcoming to blind and partially sighted people (page 69)

· providing information on physical layout to ensure that people can visit your venue independently (page 72).

Developing accessible services

The following actions should help you consolidate and further improve access for blind and partially sighted visitors: 

· develop a disability action plan that mentions how you will meet the needs of blind and partially sighted people.  Obtain endorsement at a senior and Board/Trustee level, communicate it to all staff and regularly monitor progress

· consult and ensure that time and resources are available for well-planned consultation. Consultation can be beneficial in helping you promote your work and create local links

· promote services to existing and potential visitors

· evaluate services in collaboration with blind and partially sighted people

· network and discuss ideas with colleagues, local organisations and national organisations such as Museums and Galleries Disability Association (MAGDA).

